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Photography Tips
A photograph can help sell a story idea, and it’s a good idea to include photos with your press releases when applicable. If you are at an event taking photos, here are a few basic tips to keep in mind. 
· Photos should tell a story. Little, if any, explanation should be needed when looking at a photo. In other words, it is far more interesting—and telling—to take a photo of an individual doing something related to your event/fundraiser (i.e. signing a check, announcing a raffle winner) rather than just photographing the person standing there.
· Move in closer. All too often, you will see a photograph with too much “empty” space around the subject of the photo, and it is difficult to tell what you are looking at. Your goal should be to fill the entire picture with the subject you are photographing. Go ahead; get close to your subject! 
· Watch the light. Make sure there is not a window or direct sunlight behind your subject; you’re photo will turn out “backlit” (dark shadows on your subject, bright background). Pay attention to the way the light hits your subject. Is there sun on the top half of a persons face, shadow on the bottom? If you aren’t pleased with the way the light hits your subject, consider moving to a different location or taking the photo from another angle.
· Utilize different angles and different backgrounds. You don’t have to take a photo straight on—stand on a chair and look down on your subject, have your subject sit down, take a vertical photo, go outside. Note: your subject does not always have to be in the center of the picture – photos are often more interesting if the subject is slightly off-center.
· Candid vs. posed? Candid shots are great, but be sure to capture your subject doing something—and make sure you don’t just get the back of someone’s head. If you don’t have a good angle for a candid shot, ask your subject to “strike a pose” (e.g. take a photo of people shaking hands or accepting a check).
· Be a “picture director.” Take charge—don’t be afraid to tell people what you want them to do.
· Be patient. Wait for the right opportunity to snap the photo, unless you have extra film.
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